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health technologies

PROJECT

Brand strategy & positioning
Naming & brand architecture
Visual identity

Sales enablement

Practice marketing programs

SECTOR

Healthcare technology
Specialty & rare disease
Neurology
Rheumatology

Retina & oncology

STRATEGY

Category creation

Trust building
Audience-tailored messaging
Parent & platform hierarchy

SUBJECT MATTER

In-office infusion (10I)

Medically integrated dispensing
Buy & bill

Patient support services

Patient engagement

AUDIENCE

Practice decision-makers
Practice staff

Patients & care partners
Referring physicians

Pharma, biotech & PE partners

COMMUNICATION

Logo & stylescape
Conference & trade show
LinkedIn & social video
HubSpot email & newsletters
Webinars & eBooks
Co-branded practice materials

linkedin.com/in/ehcurtis ehcurtis@gmail.com

ecdirection.com

CHALLENGE

Elevate Health Technologies had a name, a platform, and not much else. No brand identity, an unbranded website, no marketing, no social
presence. The platform was called PulseAl, and nobody outside the company could easily explain what it did or how it related to Elevate
Health Technologies. It was also a new category. In-office infusion and medically integrated dispensing were being sold to specialty
practices that had never bought anything like them. There wasn't much competition to beat. The real job was earning trust in something

people hadn't seen before.

ACTION

Partnered with the new CMO to build the strategy and the brand from scratch. Positioned the provider's office as the best site of care,
then tailored that idea by audience: revenue and turnkey support for practice owners, a trusted clinical partner for staff, convenience and
continuity for patients, faster starts and outcomes data for pharma. Renamed PulseAl as OnePulse Connect and built the hierarchy around
it. Elevate Health Technologies speaks for the company and its mission. OnePulse Connect-Infusion and OnePulse Connect-Dispensing
carry the platform.

Designed the logo, a heartbeat that forms the E with a heart at its center, and a vibrant palette meant to feel human and trustworthy,
not clinical. Set the system in a stylescape, then grew it in real time through a fast launch. Led an account team, social media manager,
web developer, and outside creatives to roll it out at Asembia and leading pharma conferences, in leave-behinds, HubSpot campaigns,
newsletters, eBooks, webinars, and LinkedIn video. Built a co-branded kit so partner practices could explain the programs to their own

staff and patients.

RESULTS

In about a year, Elevate Health Technologies went from no brand presence to a recognizable name in a category it was helping create.
Organic website users grew 73.5%, LinkedIn followers more than quadrupled to over 2,900, and visitors from LinkedIn stayed on the site
nearly 3x longer than average. At one partner specialty practice, the programs delivered +71% revenue growth and +143% dispensing

volume growth.

LinkedIn followers grew from 690 to
2,900+ in 15 months

+71% revenue and +143% dispensing
volume growth at a partner specialty
practice

PulseAl renamed OnePulse Connect,
with a clear parent and platform brand
hierarchy

+73.5% organic website users, January
2025 to January 2026
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Brand foundation: mission, vision, and the CEO-led TRUST values, given a visual home for employees

ELEVATE

health technologies

MISSION VISION

To empower patients To achieve a
and those who care healthier world
for them. through innovative
technology solutions.

Mission, vision, and TRUST core values canvas
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OUR CORE VALUES

TEAM PLAYER

A collaborative spirit and willingness to support
[ to make a significantimpact on the
e SUCCESS.

RESPECT
Renprrtlol intesactives and genuine

consideration for others to enhance the work

environment and build a culture of mutual trust.

UNITY

Efforts to collaborate and bring people
together are invaluable to collective
achievements.

SPEED

Ability to emphasize responsiveness and
aMiciency in daify work ta be instrumantal in
driving progress farward

TRANSFORMATION

An innovative mindset. boldness and results-
driven action to enable positive change and
CONTINUOUS IMprovement.

'ELEVATE

health technologies

Tennessean.

Recognition post: Top Workplaces 2026

ecdirection.com
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Visual identity: a heartbeat logo with a human heart, a vibrant palette, and the stylescape that set the system

LNELEVATE

health technologies

Elevate Health Technologies logo

CNELEVATE

¥ health technologies

£ ELEVATE

“aw® health technologies

hasdart

AVENIR NEXT bold
AVENIR NEXT demibold
AVENIR NEXT medium
AVENIR NEXT regular

bady
BARLOW bold
BARLOW semibold
Barlow medium
BARLOW regular
BARLOW light

permerpelniiprmsristin
Arial bold
Arial regular
Arial italic

Stylescape: logo, type, palette, and the OnePulse Connect family

PARTIAL MARKETING MATERIAL EXAMPLES

DNEPULSE COMNECT FAMILY

OncPulse (@ laall
connect connect

OnerPulse
connect- amm

OncHulse
connectk >

OncHulse
conhect-

BO2EF2

EHT

Brand palette
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Brand architecture: Elevate Health Technologies speaks for the company, OnePulse Connect carries the platform
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OnePulse Connect
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OnePulse Connect leave-behind, back

Innovative Solutions to Redefine Patient Care

INNQVATIVE SOLUTIONS TO REDEFINE PATIENT CARE

ELEVATE

‘st healthtechnologies

2 ELEVATE

e  hedalth technologies

elevateht.com

Elevate Health Technologies service-family card, front Elevate Health Technologies service-family card, back
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Selling the brand: conference presence, leading pharma meetings, in-office practices

{NELEVATE

health technologies

Innovative Solutions to
Streamline Patient Care
and Maximize Revenue
at Your Practice

Onerfulse
conneck

+ Buy & Bill
« Invuritory & ﬁc:u!m!nl
Managamant
+ Mudically Integrated
Dispensing

| OnexPulse
connect s

Corporate pull-up banner

Pieneering Techrologies for:

L ELEVATE

St Hebcith lachis

OnePulse
connect  ssmsu

Elevating Care wntn I"Iedimly
Integrated | I

Innovative technology and personalized
support to seamlessly implement Medically
Integrated Dispensing at your practice.

Your trusted treatment= direct to patients,
when they need it.

TOL ST
ElevateHT.com B

OnePulse Connect-Dispensing
banner

» ElevateHT/infusion.com g

OnerPulse e
connect INFUSION ;

A Turnkey S ion for
In-Office Infusion (101}
Treatments at Your Practice.

ase revenue
with OnePulse Connect-Infusion.

TO LEARN MORE ABCAT OR FCAN
ONEPULSE CONNECT - INFUSION =

ElevateHT.com

OnePulse Connect-Infusion banner

ecdirection.com

SUPPORT

"With OnePulse Connect, it's just better service
and more qualified people (clinicians)."

- David S. (patient)

The brand in its environment: banner, website, and patient pieces

linkedin.com/in/ehcurtis
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ElevateHT.com
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Media, social, and digital: LinkedIn and social video, HubSpot campaigns, webinars, and feedback loops

BINAR SERIES

HubSpot Campaign Workflow

TOPIC 1 =& ELEVATE
Growing Rheumatology Practice S

o. Prowider {101} o Provider (MID) o Pharma Partners OnePulse Connect
LN ELEVATE

Objectives

s health technologies

. pracices on MID as a rovenue siratogy

= Build credibility Bhicugh & peer provider voice- guist speaker (MOPractics
Maragar)

«  Generats qualiied aads fo our MID peogram

»  Drive foliow-up conversations with a cusiomized pro forma offer

is attending

D e

2025 CALIFORNIA
RHEUMATOLOGY ALLIANCE (CRA)
21ST ANNUAL MEETING

Waebinar Structure & Run of Show
SEGMENT 1

Welcome & Who Is Elevate Health Technologies (3-5 min)
Prosentor: Sr. Sales Leader

« Brigf welcome and ping {recording, GAA
+ Introduce Elevate Health Technclogies: who we are, what we do, and who we = 6 R @ & 5
sorn
+ Positon Ekvale Hoalth Tochnologhes a5 th parrer behind 510 practios —
clinical support, and s [ree—

undar oe roof

Stop by our booth to learn how OnePulse Connect
»  Ouick cverview of Elevaie Health Technologies' programs: MID, 101, and the

can transform your healthcare practice. | ) OrePulse Cannet platiorm
Sot thee stage: “Todsry war'n Socused on 0N quesHon — how can your

rheumatlogy pr bl nevenue without patents or
MAY 31 - JUNE 1 OUR BOOTH# COMING SOON - S
. 101 e —— . Phamma Campssp B Frvoces cancy . Rstina o
ElevateHT.com MELevaTE
Social video ad for the California Rheumatology Alliance meeting HubSpot multichannel campaign map across five audiences 2026 webinar series run of show Prospect feedback survey


https://www.ecdirection.com/
https://www.linkedin.com/in/ehcurtis/
mailto:?subject=

elissa curtis ecdirection.com ¢ linkedin.com/in/ehcurtis ® ehcurtis@gmail.com

Helping practices: a co-branded marketing kit for staff, patients, and referring physicians

== ELEVATE

wee health technologies

Marketing to
Grow Awareness &
Maximize Success

Client marketing eBook eBook: staff email series

OnerPulse

- OnerPulse OnerPulse
connect

NSt e CONNECE srum 3 connect. ws

ELEVA

One:Pulse
connect s

Abgut OnePulse Connect from
Elevate Health Technalogies
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Infusion patient bifold, outside Infusion patient bifold, inside Dispensing patient bifold, outside Dispensing patient bifold, inside
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+73.5%

Organic website users, Jan 2025 to Jan 2026

Ax+

LinkedlIn followers, 690 to 2,924 (Jan 2025 to Apr

Linkedin followers, Jan 2025 - Apr 2026
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LinkedIn follower growth

~3X

Longer time on site for visitors from LinkedIn (48
2026) sec)
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~10K

Views on a single press release, with 2,200+
click-throughs

+71%

Revenue growth at a partner specialty practice,
Q3 to Q4 2025

Integrated In-Office
Infusion & Dispensing

FOR PATIENTS. [ FOR THE PRACTICE

o Conistee chnical tham Lo buld patent « Structured Patient-Heported Dutcomes (FH0]
relatorarips

captured at every infusion visit

oot
speciaity mdication:

" Insrance navigution snd fisancial assistance
suppsrt

technology platiorm, ntegrated imto EFR
o In-houss specialty dreg revesus retention (BypB B
o Robust datn metrics and cubcomes Peparts
Phurrru pastosetbion

o Natravel  dtirnal doicn cattii 61
pharmaien

wpeacishy " Compreherive patiest sducation and
cormmunications

MLE & PROGRAM GROWTH

« Linck ol Structuned system 18 chptund patién-ré- +1539% a8% 951
parted outcomes (FROs - limiting ability to 3 iiferblon
demonstrate cinkcal vakee to payers and pharma appnIment Cl\m[\lﬁlﬂ?
parners completionrate infusion visits

gy

@ELEVATE

@eLEVATE

Partner practice case study Partner practice results
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