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Pharma Brand –  
HCP & DTC Launch

CASE STUDIES
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Simpson Healthcare 
an IQVIA Business
for Verastem Oncology

PROJECT

Launch campaign
HCP brochure
Congress materials
Social & display ads
Patient support enrollment

SECTOR

Oncology
Rare disease
Women’s health
Specialty pharma

STRATEGY

Launch readiness
Omnichannel visual system
Fair balance & ISI integration
Motion storyboarding

SUBJECT MATTER

Oncology launch
KRAS-mutant LGSOC
RAF/MEK + FAK inhibition
Accelerated approval
Patient access support

AUDIENCE

HCP / Oncologist
Gynecologic oncology
Patient & care partner
Office & access staff

COMMUNICATION

Journal ad
Congress exhibit
Rep-triggered email
Paid social
Programmatic display
Enrollment form

Omnichannel launch campaign for a first-in-class ovarian cancer therapy
CHALLENGE
Verastem Oncology was weeks from FDA accelerated approval of AVMAPKI FAKZYNJA CO-PACK, the first and only treatment for 
recurrent KRAS-mutant low-grade serous ovarian cancer (LGSOC), a rare cancer where more than 80% of patients recur. Simpson Health 
needed the full launch ready on day one, for oncologists and for patients. Two brand names, a dual mechanism, and long-form safety 
information all had to live cleanly in every format, from a 300x50 mobile banner to a booth display over six feet tall, and move through 
medical, legal, and regulatory review on a pre-approval timeline.

ACTION
Art directed the launch visual system and carried it across every channel. Built the look around the interlocking embossed co-pack mark, a 
navy and teal palette, and a bold “NOW APPROVED” lockup that reads the same at any size. Designed the 14-page HCP brochure, turning 
RAMP 201 efficacy data and the RAF/MEK plus FAK mechanism into clear, fair-balanced pages, along with the journal ad, congress pop-
up, and exhibit tablecloth.

Rep-triggered launch emails came next, for desktop and mobile, plus the Verastem Cares enrollment form that moves patients into access 
support. For HCP and DTC social, created Facebook and Instagram in-feed and story ads with frame-by-frame animation storyboards, a 
six-size display banner suite in animated and static versions with scrolling ISI, and profile layouts for LinkedIn, X, TikTok, Instagram, and 
Facebook. Partnered with copy, medical editorial, and account teams through MLR. Some assets went 20+ rounds.

RESULTS
A complete, MLR-approved launch campaign of 30+ assets across print, congress, email, social, display, and patient support, all on one 
visual system from mobile banner to exhibit booth. Everything was finished ahead of the May 2025 FDA approval, so Verastem could go 
live in every channel the moment the first treatment for recurrent KRAS-mutant LGSOC reached the market.

First and only approved treatment for 
recurrent KRAS-mutant LGSOC, launched 
to HCP and DTC audiences

30+ assets across six channels built on a 
single visual system

Six-size animated and static display suite 
with integrated scrolling ISI

Launch materials approved and ready 
ahead of the May 2025 FDA accelerated 
approval
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HCP brochure: 14-page “Now Approved” digital brochure introducing AVMAPKI FAKZYNJA to oncologists

Cover: first-and-only launch positioning Disease state: LGSOC key facts Mechanism of action: RAF/MEK clamp plus FAK 
inhibition

Efficacy: RAMP 201 response rate and duration of 
response

Access: Verastem Cares patient support
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Congress and print: exhibit pop-up, branded tablecloth, and HCP journal ad

HCP journal ad 33" x 78" congress pop-up display 6–8 ft exhibit tablecloth
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Rep-triggered launch emails and the Verastem Cares enrollment form

Launch email, desktop Launch email, mobile Rep-request confirmation email Enrollment form: patient and insurance information Enrollment form: prescriber and prescription
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Paid social: animated HCP and DTC ads for Facebook and Instagram, in-feed and stories

IN-FEED (1080 x 1350)  ·  5-FRAME ANIMATION

Frame 1 Frame 2 Frame 3 Frame 4 Frame 5

STORY (1080 x 1920)  ·  5-FRAME ANIMATION

Frame 1 Frame 2 Frame 3 Frame 4 Frame 5
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Programmatic display: animated and static banner suite with scrolling ISI, shown at relative scale

160 x 600 300 x 600 300 x 250 · Frame 1 300 x 250 · Frame 2 300 x 250 · Frame 3 300 x 250 · Frame 4

728 x 90 leaderboard 320 x 50 mobile

https://www.ecdirection.com/
https://www.linkedin.com/in/ehcurtis/
mailto:?subject=


elissa curtis ecdirection.com   •   linkedin.com/in/ehcurtis   •   ehcurtis@gmail.com

8

Social channel presence: branded profile layouts for LinkedIn, X, TikTok, Instagram, and Facebook

LinkedIn · HCP X · HCP TikTok · DTC

Instagram · HCP Facebook · HCP
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